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The advent of social media is one that has re-shaped life as we know it. Not only when it 

comes to entertainment and communication, but also in other spheres of life such as business, 

finance and a platform and medium for people to express themselves however and whenever 

they want. All one needs is and working connection to the Internet and a device, be it a 

smartphone, or a computer, and you’re good to go. Over the years, social media has become 

as some would argue, the most impactful and reliable medium to propagate and spread data 

and information. This has as a result changed the way masses consume media, whatever form 

it is in, from advertisements and podcasts, to news and published materials. In this essay I 

will be focusing on the pros and cons of social media, in regards to the impact it has had in 

various spheres of life.  

 

When it comes to the benefits of social media, the first and foremost thing that comes to mind 

is communication and how simple and easy it has become to keep in touch with others 

regardless of the distance. Everyone is one message or text away from someone else, as long 

as they are connected to the internet. Platforms like Instagram, Snapchat, Tiktok, Facebook 



and Twitter among others provide the masses the means to keep track of and in touch with 

others as long as they are using the platforms as well. The demographics for these platforms 

at the same time, range from the youth to the elderly and to various social classes, each using 

them in their own way for various purposes. It provides a sense of comfort and acceptance, 

and a feeling of being in the loop, but at the same time, these very characteristics can branch 

out into negative aspects. Individuals who spend a lot of time on social media start to 

compare themselves to other people, not only in terms of their social media presence, but also 

physically, socially, mentally and financially. This can cause anxiety and stress, and lead to a 

doubt in self-worth, since quite often, people present themselves online in a ‘doctored’ 

manner and show the best parts of their lives. As a result, certain stereotypes and normal 

develop on social media and when an individual doesn’t seem to fit in, they wonder why 

they’re ‘social outcasts’, or why the difference exists in the first place, which can also lead to 

them thinking ‘if they don’t like me online, who will like me in real life?’. Then, when they 

try to change that, they are met with barriers – financial or otherwise – which adds to the 

already present anxiety and sometimes even depression. This also breeds unrealistic 

expectations and a fear of missing out, which keeps bringing people back to social media to 

keep checking for updates, that in turn leads to people getting addicted to social media. In the 

long run this can lead to unhealthy sleeping patterns due to increased screen time. 

 

Alongside these, social media has also impacted real life relations, such as friendship and 

love in many ways. For example, now when we meet someone in real life it is greatly altered 

by their online persona. If we meet someone online first, and then meet them in real life, they 

may or may not be the same way in person, and if we meet someone in real life and then find 

them online, their online presence vs their real-life persona can be a game changer where 

some people are concerned.  



 

Social media has also changed and evolved over the years, going from platforms like Yahoo! 

And MSN to those like Instagram and Tiktok. Talking about the latter, they have provided 

the youth of the world, including Pakistan, a platform for self-expression unlike any other, 

and the means of expression ranges from music and art to literature, business and dance. Now 

focusing on the global phenomenon that is TikTok and the impact it has had in Pakistan, the 

one major difference between his platform and others, is the medium of video. The majority 

follows what is trending. Most of Pakistan’s Tiktok users make slow-motion videos to 

Punjabi songs. Some aim to make a very theatric tiktok in a way, with camera pans, close ups 

and slow-motion effects, while others make videos of them lip-syncing to Punjabi or Urdu 

lyrics. There is a small niche that follow American and international tiktok trends, with 

English music, dances, challenges etc. but the visual elements are mostly similar regardless 

of the kind of people making tiktoks in Pakistan. The reason it has become so popular is 

because it has huge potential for creative expression, and most of the user demographic is the 

youth, and ratio of people you could call ‘privileged’ vs. ‘underprivileged’ is astounding. In 

Pakistan, some would say that the less privileged had taken over Tiktok and express 

themselves drawing inspiration from and referring to Pakistan Popular culture at its roots.  

Apart from that, a number of Pakistan’s youth have snatched positions in the fashion and film 

industry as a result of their content and successful fanbase on Tiktok.  

 

At the same time, social media has proved pivotal in the propagation of social movements 

and creating awareness. Movements like Black Lives Matter and the Feminist movement are 

extremely popular on social media, and have made major breakthroughs due to the fact that 

more people can be reached via social media. Similarly, the role of social media in a time of 

crisis is highly important. In terms of communication and the spread and access of 



information – it makes it easier for people to communicate with loved ones, that are far away 

and easier to keep up with news and updates from around the globe, as well as locally. Not 

only that, but social media gives businesses an opportunity to continue their work, and 

communicate with their audiences, instead of talking to them without getting any feedback, 

and carry out their business online, as well as the opportunity to promote their products to a 

wider target audience. Still, there are negative as well as positive impacts that social media 

can have during a time of crisis, such as the spreading of wrong information in the masses via 

social media, which can cause false hope or panic, which when paired with already existing 

stresses and anxieties can lead to mass panic and severe levels of stress, anxiety and further 

issues.  This can be aided by the propagation of rumors as facts, doctored images, falsified 

reports, etc., etc.  

 

Side by side, Social media has over the years become a catalyst for consumerism, with the 

advent of online shopping and advertisements, added to by the constant comparison between 

ourselves and the other, and people’s materialistic cravings and tendencies. People at times 

buy things for the sake of buying them, which is made simpler due to social media. All the 

products we use and have sow and depict our individual materialistic and consumeristic 

habits and preferences – which can be seen in the posts we make on our social medias, the 

pictures we share and what those pictures contain. Not only has social media made 

consumerism simpler for the consumer, but also for the sellers. Now all they need to do it 

post about their new products and sales on their profiles to get the advertisement across to the 

masses and target audience. This is also made easier since on social media, they can market 

their brand to have a ‘personality’, which makes them easier to connect with for the masses, 

and gives them a more sincere appearance.  

 



Alongside these brands developing personalities, most people online are like brands when it 

comes to their online presence. They post a specific type of content, target a specific 

audience, and have a very clear type of presence. This not only is beneficial to them since it 

ultimately makes a name for them in that nice, but it also has its drawbacks. Like most other 

things online, these personas and brands receive hate and backlash as well. They are the 

victims of constant scrutiny under the public eye, and have to put up with a lot of people 

voicing their opinions, even if they are entirely uncalled for. The hate varies from topics 

ranging from body shaming, hate based off race and gender, and religious discrimination as 

well as people projecting their beliefs and opinions onto others.  

 

Apart from all of this, social media has become a crossroads between the privileged and 

under privileged, giving the two an opportunity to communicate and promote upward social 

mobility. It is in some cases, and can be in many others used to bridge the gap between the 

two, and between different social stratas, because at the end of the day social media is a 

medium of communication and consuming media that ultimately if you agree or not, changes 

and impacts the way we perceive different things and react to them as a result.  

 

Over the course of the next few years, if we look ten to fifteen years down the line, social 

media may change the way things work even more profoundly than it has now. Even today, 

for a mass majority, social media is how they get information about one thing or the other. In 

the future, probably more people will have access to it and even that percentage will increase. 

And when it comes to regulation and customization, apps and social media platforms are 

already showing and displaying custom content to each user based on their likes, dislikes and 

data collected about the user through monitoring their activity – in the future, there might be 

a complete enmeshing of the user experiences, since one or two major conglomerates have 



been quickly buying up the popular platforms, the way Facebook now has ownership of both 

WhatsApp and Instagram. Another thing that will happen is that peoples’ attention spans will 

decrease – which has already started happening. Most people prefer bite-sized information 

and would not want to go through the hassle of reading long paragraphs or full articles, which 

is why plenty of brands and magazines have started using the ‘Stories’ feature available on 

some platforms such as Facebook, Snapchat and Instagram as it provided information in mere 

seconds using a combination of text and image, be it still or moving. As a result, in the future, 

information may be shared via a medium that makes it even simpler to retain and absorb. Ten 

to fifteen years down the line, probably when news breaks, there may be a multitude of 

people live streaming footage – thus giving a more in depth look into what happened. There 

will be more data available, not only on different topics for different individuals, but on 

different individuals for others, that will create even more of a personalized experience. This 

in return shape society in an even more specific way, changing the way people think, making 

them focus on different aspects of themselves and different habits because how easily that 

data will be available to others. Alongside, with new developments and prospects, there will 

be an increased usage and screen time which will lead to even more severe cases of 

depression, anxiety and self-loathing amongst some of the users, specifically from the youth. 

Sine data and more data will be readily available and more easy to access, there will be a 

major shift in the empathy and apathy of the users, and they will likely be more de-sensitized 

to major issues and acts of violence, traces of which already exist in certain online 

communities. All in all, social media has greatly impacted the way humans behave and 

perceive things since its inception, and over the years to come it will impact and influence 

much, much more than it already has.  

 

 


