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⮚ Watch the attached video and quote an example that connects to either the Netflix example 

or the Crocs example given. Your example should be different than the one given in the 

video but proving the same point. 

Video: The Product Lifecycle 

 

● By watching the video, I am taking the example of telephones which will connect to the 

Netflix’s example mentioned in the video. I am not particularly focusing on smartphones 

or cellphones, rather my example is the evolution of wireless phones from wired 

telephones.  

● When Landlines were first invented, only one out of twenty houses owned the new 

invention. The entire neighborhood would use the telephone at the house of the only person 

that owned it. I am connecting this by with VCR given in in the video. 

●  Like telephones only one in ten houses owned a VCR. After growing till it reached its 

maturity phase, every house owned a VCR. Likewise, with its growth, Landline was owned 

by everyone.  

● Furthermore, Mobile Phones held the position of Landlines. A long slow period of 

introduction from 1985 to 1997 when only some city financiers had mobile phones. 

Unfortunately, Netflix and Mobile Phones could not gather much popularity and profit in 

their introductory stages as compared to their ancestor products: VCR and Landline. 

●  Hence, the companies that produced these advanced products had to invest huge sums in 

advertising it and gaining people’s trust. They took a good amount of time to make a 

concrete establishment. Another reason was the high cost of purchasing these.  



● For both, Mobile Phones and Netflix Introductory Phase was bit longer and difficult but 

when they started to grow their graph have been up since then mostly. 

● In the years 1998 to 2000, there is suddenly an explosion as the rate of mobile phone 

subscription increases from 25% to 74%. Mobile phones went from being a minority user 

group to an essential of life. 

● Finally, when the advent of Mobile Phones started producing profits, its growth resulted in 

the decline of Landlines just as VCRs and movie rentals lost popularity in the video when 

Netflix gained its market share.  

● People did not abandon the acts of watching shows or calling, but their media of doing so 

changed over time. Now, Netflix and Mobile Phones both are at the pinnacle of success. 

● In short, advent of Mobile Phones led to the downfall of Landlines. This depicts the decline 

of telephones in the product lifecycle just as in the case of VCRs and Netflix 


